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W) Check for updates

ABSTRACT Many people had to stay at home with their families during the pandemic because of social distancing
guidelines and lockdowns. This study aims to explore the content of 'sharenting' of parents during the
early COVID-19 pandemic and quarantine periods in Turkey. In total, 401 posts were collected from
public Instagram accounts of parents who shared their own children's photos or videos between 18th-
30th April 2020, via the most commonly used hashtags of #korona (#corona) and #evdekal (#stayhome).
Descriptive content analysis was conducted within identified categories. Results revealed that the
popular hashtag #stayathome is particularly important for its optimistic representation of the lockdown
process in society. Content analysis results show that with the inclusion of social media shares, family
members spent more time together, which can be seen as one of the positive consequences of this period.
In the results of continued sharenting during the early pandemic, children's faces were mainly kept
visible, which might concern children’s privacy. Additionally, mothers shared more during this period.
Consequently, education to increase awareness of such concepts gains importance, especially for the
well-being and privacy of children and any future implications.
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COVID-19 giinlerinin baslarinda anababalarin Instagram
paylasimlari

0z Pandemi sirasinda birgok kisi sosyal izolasyon ve karantina nedeniyle aileleriyle birlikte evde kalmak
zorunda kalmistir. Bu ¢alisma Tiirkiye'de COVID-19’un ilk dénemlerindeki karantina giinlerinde
anababalarin sosyal medyada ¢ocuklarina doniik paylasimlarinin igerigini arastirmay1 amaglamaktadir.
Pandeminin ilk donemi sayilabilecek 18-30 Nisan 2020 tarihleri arasinda, Instagram paylasimlarinda
popiiler hashtagler olan #korona ve #evdekal incelenerek anababalarin herkese agik Instagram
paylasimlar iizerinden kendi g¢ocuklarinin fotograflarini/videolari1 paylastigi toplam 401 igerige
ulagilmstir. Belirlenen kategoriler dahilinde igerik analizi gergeklestirilmistir. Sik kullanilan #evdekal
hashtagi toplumda bagkalarina kars1 duyarlilik ¢agrisimi1 yapmasi agisindan olumlu bir gelisme olarak
kabul edilebilir. Betimleyici igerik analizi sonuglari, sosyal medyanin aile hayatina dahil olmasi ile
birlikte aile tiyelerinin birlikte daha ¢ok vakit gecirmeleri vurgusu bakimindan, pandemi siirecinin
olumlu sonuglarindan biri olarak nitelendirilecegini goéstermistir. Pandemi siirecinde devam eden
paylasimlarda arastirma sonuglart ¢ocuklarin yiizlerinin cogunlukla erigebilir oldugunu gdstermektedir.
Bu durum, ¢ocuklarin mahremiyetine iligkin bir endise yaratabilir. Bununla birlikte, anneler bu siirecte
daha ¢ok paylasimda bulunmuslardir. Sonug¢ olarak, 6zellikle ¢ocuklarin psikolojik iyi olusu ve
mahremiyetlerini korumak agisindan bu tiir kavramlarin farkindaligini artirmaya yonelik egitimler ve
bunlarin sonraki ¢alismalar agisindan 6nem kazanmaktadir.
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INTRODUCTION

Over the past two years, many hardships have been faced worldwide due to the COVID-19 pandemic
(Sprang, & Silman, 2013). Since the COVID-19 virus infected the first individuals in Wuhan, China, in
December 2019, it spread all over the world in a short time. During the pandemic, there were many
restrictions on social life, and people had to take precautions regarding hygiene and keep a distance from
others in public places (Niknam et al., 2021). Most governments took action by pausing formal education
(Naidui, 2021). Therefore, children were affected by physical distancing, quarantines, and closures of
both private and public schools due to the spread of the Coronavirus Disease 2019 (COVID-19) across
the world. Consequently, the United Nations Educational, Scientific and Cultural Organization reported
that over 185 countries had decided to pause formal education, and over 1.5 billion students were
affected by this decision by May 2020 (Timmons et al., 2021).

Similarly, in Turkey, the schools were closed down from March 16, 2020, and over 18.1 million
preschool and primary school children had to stay at home and engage in distance learning, broadcasted
by the Ministry of Education (Ozer, 2020). Most private schools adopted additional online programs for
their students. Social isolation started, and children and those under the age of 20 had to stay at home,
so parents had to start spending more time with their children. Some children and teenagers may have
felt isolated, anxious, bored, and uncertain (Imran et al., 2020). Likewise, parents experienced
restrictions and similar feelings, but the digital world helped them partly cope with these feelings of
living in isolation facing uncertainty.

Even when a global pandemic does not grip the world, social media is an attractive and easily accessible
tool, ideal for wide-spreading public health messaging (Droin et al., 2020), and it has become an
inseparable part of the parent-child relationship (Atl et al., 2019). Nowadays, parents can easily access
social media platforms and see what other parents and children do together. In this modern age, social
media is a platform that parents look to for inspiration on activities suitable for children and advice on
parenting skills (Brosch, 2016; Lazard et al., 2019). For this purpose, they share lots of pictures or videos
of their children and expect likes and reactions, which probably makes them feel better.

What is Sharenting?

‘Sharenting' is a new term combining 'sharing' and ‘parenting’. Parents may use social media to
communicate experiences containing detailed information about their children. Even in cases where the
parents are aware of potential risks, they continue sharenting because it is a way for the parents to satisfy
their need for self-realisation and social approval (Davidson-Wall, 2018). On social media, parents
frequently share pictures of milestones: a baby’s first steps, first tooth, pictures with family and friends
on holidays or at the playground; pictures considered to be cute; or pictures deemed to be funny (Kumar,
& Schoenebeck, 2015). It has been observed that parents generally share pictures of happy times, such
as birthdays or holidays (Brosch, 2016). Sharenting also enables parents to give or exchange advice
about parenting challenges, to let friends and family stay in touch with their children, to show that they
are proud parents, to collect memories, or to portray themselves as good parents (Blum-Ross, &
Livingstone, 2017; Davis et al., 2015; Maraslh et al., 2016). However, it can be presumed that most
parents are not aware that when they are sharenting, they may be violating their children’s right to
privacy. Even before the birth of their child, parents publish information related to their identity, and
they also put their child at risk by posting the child's photo, writing names, or disclosing the date of
birth. This creates the child's 'digital footprint', which may have unpredictable consequences in years to
come (Brosch, 2016). Additionally, the term 'digital kidnapping' refers to people who steal a child's
identity and photo on social media and pass the child off as their own. The child may be given a new
name, with a new life story and new parents. Alternatively, in some instances, parents post their
children's nude or semi-nude pictures during bath time, at the seaside, or during a nappy change. They
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probably do not consider that such pictures could fall into the hands of child pornographers. Parents
sometimes share funny pictures of their children, such as sitting on a potty, sleeping in a strange position,
or having food on their faces. It should be kept in mind that the posts will stay on the site for years, and
these pictures might embarrass the child when they’re older. These pictures could be ridiculed or shared
on other sites without permission, violating children's rights (Erisir, & Erisir, 2018). Parents have long
been known as a major mediator of our existence, providing a broad conceptualisation of children's
development (Bronfenbrenner, 2005; Sweeney, 2009). The family is essential for forming personality,
socialisation, interacting with others, and expressing love and trust. Although the family is a minor
organisation of society, it can affect the structure of both the individual and the community (Demir, &
Drentea, 2016). Theorists such as Piaget, Vygotsky, Kohlberg, Erikson, Freud and Adler emphasised
the importance of a qualified parent-child interaction (Ural & Ramazan, 2007; Sweeney, 2009; Nesmith
etal., 2017). The parents’ well-being, mood, and personality significantly influence the child's behaviour
and personality (Akee et al., 2018; Davis et al., 2015). Parents are satisfied with parental pride, which
affects the development of children with adaptive developmental outcomes (Williams, 2009). Similarly,
parental pride might be considered as a sign of emotionally supportive parenting. An association
between pride, sharenting, and 'humblebragging' are supposed to be components of the social acceptance
of parents on social media platforms (Lazard et al., 2019). Although parenting is a universal and
historical issue, the COVID-19 period brought its own challenges and concerns. A new research agenda
was created based on the adaptations to the new normal. Within these challenges, new parenting
practices become essential to study.

COVID-19 and Sharenting

During the pandemic in Turkey, distance learning was introduced for elementary, middle, and high
schools a few weeks after the pandemic declaration in March 2020. Most workplaces were closed or
switched to part-time work, and many people started to work from home. A lockdown was declared for
those under 20 years old and those over 65 and those with chronic diseases during the early period of
the pandemic. Due to these unavoidable new living conditions, people started to use social media to
cope with the difficulties of the lockdown and its restrictions. Accordingly, parents and their children
were affected by these changes (Ozer, 2020). This formed the motivation behind this study. The
changing life conditions imposed by the lockdown resulted in an elevated use of social media, so
examining parents' shares about their children on social platforms during COVID-19 seemed important.
Based on careful consideration of the COVID-19 period and parents’ shares in Turkey, the hashtags
#korona (#corona) and #evdekal (#stayathome) were quite common and popular hashtags. Therefore,
examining sharenting during the early period of the pandemic is crucial to understand the role of
sharenting in parents' lives. Accordingly, this study aims to explore practices of sharenting during
COVID-19 and the quarantine period in Turkey and, in turn, poses the following research questions:

1) Who shared posts during quarantine, mothers or fathers?

2) What is the developmental stage of the child depicted on social media (0-2 years old, early childhood,
elementary school, middle/high school, university) during early quarantine days?

3) Is the child's face apparent or blurred/hidden in the posts shared by parents during early quarantine?
4) What is the direction of the post during quarantine? (Is the message positive/neutral/negative?)

5) What is the post's content (activity, criticism, daily life) during early quarantine?

6) Are there any accompanying hashtags related to COVID-19 in the posts? If so, what hashtags?

METHOD

This current study contains descriptive content analysis of the Instagram profiles of the parents. This
study was designed by considering the ethical and methodological principles of internet-mediated
research, which is new in the literature. According to Hewson & Buchana's (2013) ethics guidelines for
internet-mediated research, it is determined that although debates on data collection from the public
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versus private accounts have been inconsistent, public data might be used if it does not promote any
harm on behalf of the social media users. Ethical considerations were granted by the human studies
ethics committee from Bagkent University, Faculty of Education, document number: 62310886-
604.02.02 on July 10, 2020. Researchers did not share any raw data, and the privacy of the data has been
saved.

Study Group

The study group consisted of 401 posts. These posts include photos and videos that were shared by
parents who share their children on social media. Public Instagram accounts were also a criterion for the
study group regarding ethical considerations and accessibility. Parents' accounts were investigated one
by one to determine whether they are the parent of the children shared. In most cases, parents had openly
written descriptions along the lines of "Ali's mother" in the biography section of their Instagram account.
Another way to ensure that they are the parents was by checking the comments under the post. Moreover,
they used hashtags such as "my dear daughter”, "my lovely son", etc. Lastly, previous parents' posts in
their accounts were checked to clarify whether the shared children are their son and/or daughter. If the
parental status was not clear, these posts and accounts were not included in the study. Only open and
accessible accounts were reached.

Data Collection

Data were collected through public Instagram posts of parents who shared their own children's photos
and videos. Stories (one-day instant posts) were not included in the study. Photos and videos are two
types of Instagram shares, and they were investigated between April 18 and 30, 2020. Only posts were
chosen for data analysis. To be utilised in the classification of Instagram posts, coding criteria were
determined by the researchers in tune with the aim of the study.

Figure 1.
Categories to Be Analysed in Terms of Sharenting Posts

The type of the post |

The parent who shares the post |

Developmental stage of the shared child |

FRRRRNRAN

Presence of child's face |

The direction of a post

The content of the post

Following this, a coding sheet was formed that included the seven categories, coded daily with respect
to daily data collection, and the research team reached a consensus on it. These categories, given in
Figure 1, were in relation to the type of post in question (photo/video), the parent who shared the post
(mother/father), the developmental stage of the shared child (0-2 years old, early childhood, elementary
school, middle/high school, university), presence of the child's face (whether the parent showed their
child's face or blurred/hid it), the direction of a post (whether the message given was
positive/neutral/negative), the content of the post (activity, criticism, daily life and so forth), other
accompanied hashtags related to COVID-19. Data were collected and numbered daily within the given
period by taking screenshots of the posts from public Instagram accounts to conduct further analysis.
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A total of 401 posts between the designated dates were found and analysed. Two hundred twenty-six
posts were gathered from the #korona (#corona) hashtag, while the rest were from the #evdekal
(#stayhome) hashtag. These hashtags were chosen as they have been the most frequently used ones
during the pandemic period, during which an emphasis was placed on the importance of self-quarantine
(Lacsa, 2021). Therefore, these hashtags were set as a sampling criterion to reach parents' posts related
to the pandemic. These posts are visible to the public and easily accessible for research regarding ethical
considerations.

Analysis

Prior to the main data analysis, a pilot study was conducted with the data collected on 18th and 19th
April 2020 to check interrater reliability (Gwet, 2014). Adapting interrater reliability based on the
content analysis of the material is usually considered the main approach for this kind of research (Gwet,
2014). Accordingly, two of the authors were assigned as raters to categorise 97 selected posts for both
hashtags, and the analysis was made separately. Percentage values were determined for the level of
interrater reliability across each of these domains. The percentage values of agreement between the
raters varied between 75%-100%, demonstrating a correlation (Cohen, 1960). To be more precise,
interrater reliability ranged between 80% and 100% for the #korona (#corona) hashtag, while it was
between 75% and 100% for the #evdekal (#stayhome) hashtag. Later, descriptive content analysis was
conducted separately for each hashtag to analyse data. An inductive approach was used for the category
development since given subcategories emerged from the shares (Patton, 2015).

RESULTS

Results of the study are presented in categories, including who shared the post, the developmental stage
of the shared child, the presence of the child's face, the direction of the post, the content of the post, and
other accompanied hashtags related to COVID-19. The frequency of posts in terms of these categories
for #korona (#corona) and #evdekal (#stayhome) is presented below in Table 1.

Table 1.
Total Number of Posts Regarding Pre-Determined Categories for #korona (#corona) and #evdekal (#stayhome)
Hashtag The parent who
The type of post shares the post Developmental stage of the shared child
school age
Aged elementary  high
photo  video  mother father 0-2 preschool school school  university
#korona
(#corona) 155 71 189 37 57 159 10 0 0
#evdekal
(#stayhome) 112 63 137 38 36 104 34 1 0
Hashtag Presence of
child's face The direction of the post The content of the post Total
number of
shown hidden positive negative neutral  activity criticism other posts
#korona
(#corona) 207 19 167 38 21 51 25 150 226
#evdekal
(#stayhome) 163 12 151 4 20 97 1 77 175

Number of Posts, Parent Who Shared Post and the Type of Post

The frequency of posts ranged between 9 and 23, with a mean of 17 posts per day for #korona (#corona)
and #evdekal (#stayhome). Data for #korona (#corona) and #evdekal (#stayhome) has consisted of 226
posts (over a period of 13 days), which were shared by the mothers (n=189) and fathers (n=37) of the
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children. Their shares were investigated as photos (n=155) and videos (n=71). Data for #evdekal
(#stayhome) consisted of 175 posts. Most of the posts were shared by the mother of the child (n=137).
The majority of the data consisted of photographs (n=112), while the rest were videos (n=63). The
frequency of posts ranged between 5 and 35, with a mean of 13 posts per day for #evdekal (#stayhome).
A categorical breakdown for these posts is presented in Figure 2 for both hashtags.

Figure 2.
Most Frequent Sharenting Posts Using #korona (#corona) and #evdekal (#stayhome) Regarding Pre-Determined
Categories

The typeof the

post Thetypeof the
Npdes=112 post
Other . Ot Mpies=155
hashtags related The parent who aomumed The parent
to %.[9 shares the post rehte:% who shares the
My bomenriey =4 t
fimsder=L37 COVID-19 o189
Nisphome=48
#istayhome R
Developmental Mrota= 226
The content of Neota= 175 stage of the The content of D:%d
the post shared child the post shased child
Npee-schoor=104 e Npreachest=159
The direction Presence of The direction Presence of
of a post child’s face of a post child's face
Npasive=151 Hdow=163 Npesiive=16T Nbem=207

In the current study photos and videos of Instagram shares parents’ about their children on were
investigated between April 18 and 30, 2020 representing early COVID-19 days. Most of the posts were
shared on April 23 (n=49) for both hashtags. Since April 23 is a national public holiday for children in
Turkey, it is usually celebrated with ceremonies in schools, towns and cities.

Developmental Stage of the Shared Children

It was determined that the developmental stages of the children shared in the posts by their parents were
mostly the preschool period, between the ages of 2-6 (n=159). Shares of babies aged between 0-2
followed, with 57 posts for #korona (#corona). Ten posts regarding children of primary school age were
found among the parents' posts. For #evdekal (#stayhome), preschoolers were the most shared group
(n=104), followed by 0-2 years old babies (n=36) and elementary school children (n=34). There was
only one sharenting post of an adolescent of high school age. The results showed that young children
were the primary focus of the posts made by parents.

To define the developmental stage of children, the shares were categorised as toddlers (0-2 years), early
childhood (2-6 years), elementary school, secondary school, and university. It was quite simple to
distinguish these categories based on basic developmental periods, clearly reflected through photos and
videos. As mentioned earlier, no ambiguous posts were included in terms of research criterion. The
context of shares usually reflects the developmental information such as "my son started to read at 3rd-
grade level" for an example of elementary school, or "my baby is teething™ as an example of sharing
about a toddler.

Privacy of Children in Shares

Children's faces were mostly visible (n=207 out of a total of 226 posts). A limited number of mothers
and fathers shared their children with blurred faces (n=17). However, these posts seem to have been
uploaded without concerns about privacy since the children’s faces were visible in the other posts of the
same accounts. Only one mother who shared a post using #korona (#corona) did so whole hiding her
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son’s face with an image of a character (n=1). For #evdekal (#stayhome), children's faces were also
usually visible (h=163). One mother shared a post with an emoji on her son's face (n=1), while others
who hid their child’s face did so by taking the photograph from behind. These results reveal that the
photos of children that parents share on Instagram are available to third parties, which might be
questionable regarding children's confidentiality and safety.

The Direction of the Shares

The posts shared by the parents were also recorded and analysed in terms of the direction of the images
posted. These were determined by the evoked emotions of the parents towards their children, such as
their facial expressions, body language, or the emoticons they included in the post. The direction of the
shares has generally been recorded as positive (n=167). Parents shared both favourable photos and
videos. Negative (n=38) and neutral (n=21) messages have been identified for #korona (#corona). In
tune with the nature of social media, the direction of the content for #evdekal (#stayhome) was also
dominated by the positive ones (n=151), addressing the joy of spending time with children and/or
enjoying the additional time with children due work-from-home arrangements and so on. Neutral posts
(n=21) and negative posts (n=4) sequentially followed them. There were expressions of love towards
children and the time they spent happily at home playing games or cooking together among the positive
posts. Photos of daily life were common among neutral shares. These photos seemed to be taken without
a specific purpose, such as photos of a child on a swing. In terms of negative posts, the unpleasant times
due to COVID-19 were also posted. For instance, the common themes were related to the boredom,
complaints, and criticisms about handling the pandemic and the monotonous way of living due to
guarantine. Nevertheless, the parents' posts on social media during the quarantine period were largely
optimistic.

Content of the Posts

The posts were also handled in terms of their content and were categorised as such. These categories
were determined according to the topics of the parents' posts. The posts analysed for #korona (#corona)
included ones addressing a learning activity (n=51) with playing and art, cooking together and playing
sports at home. As well as that, posts with criticisms and complaints about the pandemic (n=25) and
posts under the heading of ‘miscellaneous’ (n=150) were also included. These include posts specifically
about April 23 - National Sovereignty and Children's Day. Regarding the content of the posts for
#evdekal (#stayhome), most of them were ‘activities' (n=97), including learning plays, Montessori
activities, cooking with children, etc. The category ‘miscellaneous’ (n=78) was mainly about 'stay at
home' messages, anniversaries (e.g., the child's birthday), commercials, TikTok videos recorded in the
household, such as ones expressing boredom in a funny way. Only one critical post was found, warning
parents not to force their children to do anything that the children do not want to do.

Since the data collection period also covered April 23, National Sovereignty and Children's Day, a
national holiday in Turkey, a considerable amount of content in the current category consisted of
children reading poems, singing April 23 songs or marches and drawing pictures related to the day
(n=64). On this day, taking photos with children while doing various activities was quite common, and
in those posts, the focus was the child themselves. More specifically, prior to the pandemic, April 23
had been celebrated in schools and at stadiums within huge ceremonies. However, these celebrations
were primarily held on social media, as a form of sharenting, due to the pandemic and quarantine in
2020.

Within the ‘miscellaneous’ category, most of the posts were about the daily lives of families. To be more
precise, the posts consist of going on vacation with children, celebrating birthdays and anniversaries,
TikTok videos, getting haircuts together, and widespread challenges across social media (Montag, Yang,
& Elhai, 2021). For instance, there are water challenges on social media which serve as an example of
how social media is integrated into family life.
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Figure 3.
Hashtags Accompanying #korona (#corona)
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In terms of accompanying hashtags related to #korona (#corona), 65 different hashtags were observed
and presented in Figure 3. The most frequent ones which were used together were #evdekal (#stayhome),
(n=78), #evdekaltirkiye (n=54), #corona (n=48), #quarantine (n=39), #covidl9 (n=37),
#lifefitsintohome (n=34), #quarantinediaries (n=26), #koronavirus (n=22), #lifeathome (n=20), and
#koronatiirkiye (n=16). The other hashtags with low frequency revealed the importance of spending
time with family and health issues related to COVID-19. Accordingly, accompanying hashtags,
including the virus itself and its worldwide effects like staying at home and being locked down, were
shared mostly on social media platforms.

Figure 4.
Hashtags Accompanying #evdekal (#stayhome)

evdekaltirkiye
karantina
karantinagtnlukleri
evdeyiz
stayathome
evindekal
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quarantine
evde23nisan
quarantinemood
andakal
evdeyizglvendeyiz
hayatandanibaret
evdeparkur
coronagunlerindeevdeaktivite
evdekalkizceneelbisedik
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#tstayhome Hashtag

Frequency

Regarding accompanying hashtags related to #evdekal (#stayhome), a total of 61 distinct hashtags were
identified and are presented in Figure 4. The most common one was #evdekaltiirkiye (n=45), followed
by #korona (n=28), #hayatevesigar (n=27), #quarantine (n=27), and #stayhome (n=26). In line with the
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positive association of #evdekal (#stayhome), these findings also seem to be emphasising the positive
attitudes towards COVID-19 lockdowns and sharenting on Instagram. #evdekal (#stayhome) might be
promising in terms of its positive and hopeful connotation on individuals' responsibility and sensitivity
towards others in society. In that regard, given that the hashtags are in tune with Adler's social interest,
an interest in the interest of others, behaviours and attitudes that display a sense of fellowship,
responsibility, and community with others are key for both physical and psychological functioning
(Adler, 2019). Besides, the integration of "Tiirkiye" (Turkey) in the given hashtags might also be a sign
of social unity during the pandemic.

DISCUSSION AND CONCLUSION

Sharenting on Instagram during the quarantine period highlights how the issue has become more critical.
Trends and changes in social media usage, which have significantly increased both over holidays and
during usually less busy times, have been reported (MacKay et al., 2017). Parents probably used social
media more than before during the early days of the COVID-19 pandemic, including the early
lockdowns. One possible explanation for this change might be that parents had more time to share with
their children. Commonly used social media platforms such as Instagram may offer an opportunity to
alleviate social isolation (Primack et al., 2017). This period made people live more closely with their
family members, so investigating parents' shares during this particular time is very important.

Similarly, during the COVID-19 period, so as not to lose social connections, parents probably engaged
in more shares on social media. This can also be explained by social motivation (Ryan, & Deci, 2000)
by seeking more social support from online platforms, enabling parents to share their own parenting
experiences by posting comments or sharing information about their children (Kumar, & Schoenebeck,
2015). Sharenting during these times probably helped parents highlight that they are active and they
have something to share.

The findings of this research showed a considerable number of parental shares about their children.
Undoubtedly, the shares reached through this study were only a small part of all parental shares on social
media. Nevertheless, even this limited investigation pointed to the widespread existence of parental
shares about their children. Results show that mothers rather than fathers engaged in sharenting during
this period. The majority of the literature points out that sharenting on social media is dominantly done
by mothers (Davis et al., 2015). Similarly, a sharenting study in Turkey revealed that 77.73% of
participants were mothers (Marash et al., 2016). Brosch (2016) stated that parents are happy and excited
to display their children's development and learning process, which possibly applies to mothers more
than fathers. There is research on mothers spending their days with a newborn baby at home (Archer, &
Kao, 2018; Duggan et al., 2015; Latipath et al., 2020). Mothers are sharenting to keep in touch with
relatives and friends as they do not want to be deprived of a social life. It is interesting to note that when
grandmothers share posts about their grandchildren, mothers are often concerned about the effects that
this will have on the child's digital footprint (Cino, & Dalledonne-Vandini, 2020). Another reason for
using social media is that mothers gain psychological satisfaction. Mothers are sharenting because they
want to show how good and competent their children are (De Wolf, 2020; Gibson & Hanson, 2013;
Marasl et al., 2016; Ouwrein & Versvijvel, 2019) and are motivated by the likes they get from others.
Similar to the given findings, the results of the current study presented that posts are shared mainly by
mothers who have even been termed as ‘insta-moms' (Altun, 2019; Choi & Lewallen, 2018). A cross-
cultural study also identified that regardless of culture, mothers tend to share their children's photos
and/or videos on social media, especially to show their pride and gain psychological satisfaction (Giiniig,
2020).

When the above research about sharenting is compared to the current study's findings, it is not hard to
see that most shares are of very young children. The number of posts of children between the ages of 0
and 2 and preschool children was higher than school-age children. This shows that most posts include
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children from birth to school age, which is consistent with the research result (Altun, 2019). For
centuries, parents have collected memories of their children by keeping diaries and photo albums
(Kumar et al., 2019). Today parents share photos, special times, and even private moments with their
children on social media. The reason might be that parents do not want to miss special moments in their
children’s lives while they are growing up. They share each moment on digital platforms without getting
permission from their children. On the other hand, while they tell stories about their children's private
life, they miss the danger of leaving their children's digital footprint (Steinberg, 2017).

Another finding is that children's faces are mostly visible (not blurred out or covered) in the posts
investigated. This might be an essential concern for the privacy of children. Parents are violating the
privacy rights and information security of their children. According to the United Nations Children's
Rights Convention (1989), all people under the age of 18 are considered children, and their protection
from abuse, risk, and deprivation is a fundamental right. However, this is infringed by parents who are
sharenting (Lynch, & Liefaard, 2020). Article 12 claims that States shall assure that children have the
right to express their views freely in all matters affecting them, the views of the child being given due
weight according to the age and maturity of the child. Article 16 says that no child shall be subjected to
arbitrary or unlawful interference with their privacy, family, home or correspondence, nor to criminal
attacks on their honour and reputation. Article 19 says that States shall take all appropriate legislative,
administrative, social and educational measures to protect the child from all forms of physical or mental
violence, injury or abuse, neglect or negligent treatment, maltreatment or exploitation, including sexual
abuse, while in the care of parent(s), legal guardian(s) or any other person who has the care of the child.
When these articles are examined, it is evident that whenever parents share their children's photos or
videos without blurring their faces on social media, they expose their children without their permission
and violate their privacy. Although the parents are seen as the primary protector of their children, they
display irresponsible behaviour by using social media and sharing their children's videos and photos
(Archer, & Kao, 2018; Bessant, 2018; Moser et al., 2017).

For instance, in one post, even though the preschool son did not want his mother to take a video of him,
she continued recording the child during dinner. Similarly, another mother's video records her infant son
without his knowledge, as he was focused on watching television. These examples should be considered
ethical issues and seem questionable in terms of the quality of the communication among family
members. Moreover, these shares are subject to be insulted and made fun of, leading to psychological
abuse of the child in the future. According to the European Human Rights Convention (1950), the 8th
article states that everyone has the right to respect in their private and family life, home, and
correspondence. This article, therefore, explicitly restricts the displaying of photos and videos of
children.

There has been an ongoing indication in the literature that parents' disclosures online might cause harm
to their children, intentionally or not (Steinberg, 2017), which was apparent in the findings of this
research. Parents share images of children without blurring their faces and also include personal
information about the child, which may result in digital kidnapping (Cino, & Dalledonne-Vandini,
2020). Parents think that only their followers see the posts, and the parents would never consider sharing
the photos or videos with others. The photos or videos may rapidly end up in the hands of ill-intentioned
individuals (Brosch, 2019). Identifying the child's face, where the child lives, the address of the school
they go to, publishing the child's image, sharing their birthday, or showing what they like or dislike
creates a potential digital abduction environment for children, creating a real potential danger. A stranger
can steal a child's images from social media and use this child's identity or image. The stranger may use
the information provided and pretend that the child is their own. Therefore, parental education about
such matters might be necessary for implications regarding further studies (Blum-Ross, & Livingstone,
2017). This research did not aim to find the connection between the content of the posts and the
consequences, however, this could be considered for further research.

In tune with the nature of social media, our findings pointed that positive messages are frequently
observed in the posts in terms of positive facial expressions, body language such as hugging, and
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emoticons such as hearts, smiling faces and so forth. Concerning the content of the posts, daily life
photos dominate the content. For example, celebrating the birthdays and anniversaries of children,
TikTok videos, getting haircuts together and taking part in viral social media challenges such as water
challenges. Even though the timeframe was short, the variety of interactive activities could be linked to
families spending more time together due to quarantine. Even though the pandemic might be considered
a vulnerable period of adverse psychological and physiological outcomes, most of the posts on social
media included positive content for both hashtags (Kross et al., 2013). Research done in the area showed
consistent results with the current research. Parents frequently share happy moments (Brosch, 2016;
Marasgh et al., 2016), such as special days, celebrations, and activities. This situation might be considered
a coping strategy adopted by parents to hinder the pandemic's adverse psychological and physiological
effects. On the other hand, parents made posts during the pandemic to receive likes and satisfy their
parental pride (Lazard et al., 2019). Findings also show that accompanying hashtags used by parents
also reflected the COVID-19 period, mostly with themes of the home, staying at home, and health and
safety. The posts were mostly positive in nature, which is also typical of social media shares (Bekalu,
McCloud, & Viswanath, 2019).

There are some limitations of this research, with some already explained above, and those could be
considered for future studies on sharenting. This study is limited only to the shared photos and videos
recorded based on two determining hashtags. Captions related to the posts written by users were not
included in the research. Moreover, the number of likes and comments on these posts were not
investigated. Live streams and stories were also left out of the scope. Only posts made within a select
timeframe were examined following certain variables such as the frequency of the posts, the content, or
the direction of the shares. Only one social media platform (Instagram) was used to collect data. For
future studies, resolutions for these issues could be recommended to the researchers, leading to further
studies on sharenting. Lastly, the developmental stage of children may be investigated in detail, such as
focusing only on shares of babies, etc. In addition to facial expressions, the body language of children
can also be investigated for representations of children on social media.

Sharenting is also a need for self-realisation and social approval in the literature (Brosch, 2016).
Therefore, sharenting could also be investigated from a psychological point of view. Even though the
content of posts made during the quarantine period was the aim of this investigation, results showed that
using popular hashtags within a given period might enhance the accessibility and popularity of posts.
Adler emphasised that the 'need for belonging' is fundamental for healthy psychological functioning in
the social community (Sweeney, 2009). For that reason, children might be a mediator to satisfy parents'
needs of belonging. by satisfying their needs in such a way, privacy and ethical considerations are not
taken into account and seem to require further investigation.

Although studies in Turkey are limited, this study might be promising as the first sharenting study
conducted in the COVID-19 period. More precisely, we found that parents mostly share their activities
while spending time with their families. Sharenting seems to be a common parental behaviour among
today's parents and should be explored in different times and periods, with other social media platforms,
and including more in-depth information about the shares (Zafri et al., 2021). However, all in all, the
awareness of parents about the impact and potential consequences are crucial in terms of public health,
psychological well-being and the safety of children.
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ER, YILMAZTURK, OZGUL ve COK;, COVID-19 giinlerinin baslarinda anababalarin Instagram paylasimlar:

TURKCE GENISLETILMIS OZET

Gilintimiizde, COVID-19 nedeniyle zor giinler gecirmektedir. Birlesmis Milletler Egitim, Bilim ve
Kiiltiir Orgiitii’niin raporuna gore sosyal izolasyon, sokaga c¢ikma yasagi ve sosyal mesafe gibi
kavramlari beraberinde getiren pandemi nedeniyle, May1s 2020 itibariyle, 185’1 agkin tilkede 1.5 milyar
Ogrenci Orgilin egitime devlet karar1 ile ara vermis ve/veya uzaktan siirdiirmek durumunda kalmistir
(Timmons vd., 2021). Tirkiye’de 16 Mart 2020 itibariyle okullar kapanmis, 18 milyon 108 bin 860
Ogrenci evlerinde, uzaktan egitim siirecine gegmistir. Cocuklar ve gencler kendilerini yalniz, endiseli,
sikilmig ve kararsiz hissedebildikleri gibi ayni sekilde, yetigkinler de sinirlamalar ve benzer duygular
yasamalarindan dolay1 dijital diinyaya daha ¢ok sarilmislar, belirsizlikle yasama duygulariyla basa
¢ikmalarina dijital diinyadan yardim aramislardir (Imran vd., 2020). Cocuklarin ve pek ¢ok anababanin
evde kaapli olduklari bu siiregte Anababalarin, cocuklariyla birlikte giin boyu yaptiklarim
gosterebilecekleri sosyal medya platformlari kolayca ulasilabilen araglar olmustur.

Anababalarin sosyal medyada ¢ocuklarini paylasimlar1 (sharenting) gorece yeni olan ve anababalarin
cocuklartyla ilgili sosyal medya paylasimlarina atifta bulunan bir kavramdir (Brosch, 2016).
Anababalarin bu tiir paylasgimlarinin arka planinda sosyal onaylanma ve kendini gerceklestirme gibi
ihtiyaglarini karsilama giidiileri olabilmektedir. Ancak bu tiir paylasimlar, dijital ¢ocuk kagirma,
cocugun fotograflarini calarak sahte sosyal kimlik olusturma gibi dngoériilemeyen ve dikkat edilmesi
gereken sonuglar1 beraberinde getirebilmektedir (Davidson-Wall, 2018).

Piaget, Vygotsky, Kohlberg, Erikson, Freud ve Adler gibi cocuk gelisimi lizerine 6nemli katki saglayan
bircok kuramci kaliteli anababa-¢ocuk etkilesimine vurgu yapmaktadir. (Ural ve Ramazan, 2007,
Sweeney, 2009; Nesmith vd., 2017). Anababa ve ¢ocuk arasindaki etkilesimin ¢ocugun her anlamda
gelisimi agisindan da 6nemli oldugu bilinmektedir (Bronfenbrenner, 2005; Sweeney, 2009). Bu
baglamda anababanin iyi olusu, duygu durumu ve kisilik 6zelliklerinin ¢ocugun kisilik ve davranisi
iizerinde etkilidir (Akee vd., 2018; Davis vd., 2015).

Gilinimiizde sosyal medya, anababalarin kabul goérdiikleri bir platform olarak kabul edilmekte ve
cocuklartyla yaptiklar etkinlikleri sergileyerek ebeveynlik becerilerini tatmin etme firsati
bulmaktadirlar (Brosch, 2016; Lazard vd., 2019). Bu amagla, ¢ocuklarinin ¢ok sayida fotografini veya
videosunu paylasip ve muhtemelen kendilerini daha iyi hissetmelerini saglayacak begeniler ve tepkiler
beklemektedirler. Bu c¢alisma Tiirkiye'de COVID-19 ve karantina zamanlarindaki anababa
paylagimlarinin ig¢erigini aragtirmayi amaglamaktadir.

Pandeminin baslangic1 sayilabilecek 18-30 Nisan 2020 tarihleri arasinda, popiiler hashtagler olan
#korona ve #evdekal incelenerek anababalarin herkese acgik Instagram paylasimlart iizerinden kendi
cocuklarinin fotograflarini/videolarini paylastigi toplam 401 icerige ulagilmistir. Bunlardan 226 tanesi
korona hashtagine aittir. Belirlenen kategoriler dahilinde igerik analizi gerceklestirilmistir.
Paylagimlardan yola ¢ikilarak belirlenen bu kategoriler; paylagimin igerigi (fotograf/video), paylagimi
yapan kigi (anne/baba), paylasilan ¢ocugun gelisim donemi (0-2 yas, okul oncesi donem, ilkogretim,
lise, liniversite), cocugun yliziiniin goriiniirliigi, paylasimin igerigi (olumlu/ndtr/olumsuz), paylasimin
icerigi (aktivite, elestiri, giinlik yasam vb.), (varsa) eslik eden hashtagler seklindedir. Veriler, ekran
alintis1 yoluyla giin bazinda kaydedilmistir. Degerlendiriciler aras1 giivenirlik katsayisi her iki hashtag
i¢in de kategoriler bazindan %75-%100 arasinda degisiklik gostermekte ve giivenilirdir (Cohen, 1960).

Anababalarm ¢ocuklariyla ilgili paylasimlarinda korona hashtagi i¢in giinliik 17, evdekal hashtagi i¢in
giinliik 13 paylagimda bulunduklar1 gozlenmistir. Paylagimlarin, bu yil evlerde coskuyla kutlanmak
durumunda kalinan 23 Nisan tarihinde her iki hashtag i¢in de pik yaptig1 goriilmiistiir. Her iki hashtag
i¢in de anneler daha sik paylasim yapmasinin yani sira videodan ziyade fotograf paylasimlarina daha
¢ok yer verildigi goriilmiistiir.
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ER, YILMAZTURK, OZGUL ve COK;, COVID-19 giinlerinin baslarinda anababalarin Instagram paylasimlar:

Cocuklarin gelisim dénemi géz 6niinde bulunduruldugunda en sik okul 6ncesi donemdeki ¢ocuklara ait
paylagimlarda bulunulurken en az {iniversite donemindekilerin paylasildig1 saptanmistir. Paylagimlarin
icerikleri incelendiginde, ‘diger’ kategorisinde yer alan giinliik yagama dair paylasimlarin yani sira 23
Nisan’da siir okuma, cocugun yaptig1 resme yer verme gibi igeriklere yer verilmistir. Ayrica, oyun
oynama, birlikte bir seyler pisirme ve yaratici etkinlik yapma da ‘diger’ kategorisinden sonra sikca yer
verilen igeriklerdendir. Sosyal medya platformlarinin dogasina uyumlu olarak siklikla olumlu
paylagimlara yer verilmistir. Paylasimlara eslik eden hashtagler degerlendirildiginde, s6z konusu iki
hastagten sonra gdrece popiiler olan ve onlarla uyumlu ‘karantina’, ‘covid’, ‘evdekaltiirkiye’ gibi
hashtaglere sikca yer verildigi gbzlenmistir.

Karantina ve pandemi déneminde sosyal medyanin kullanimindaki siklik, anababalarin ¢ocuklariyla
ilgili paylasimlarinda da g6zlenmistir. Mekansal olarak daha sinirli bir ortamda, evde aile fertleriyle bir
arada olan anababalar yil doniimleri, dogum giinleri, 23 Nisan gibi ulusal bayramlarin yani sira
cocuklarmin giinliik yasamlarindan da sikca kareler paylasmuslardir. Ozellikle, onceki ¢aligmalarda
‘Instagram anneleri’ olarak da yer verilen annelerin sikca sosyal medyada paylasim yapmasi, karantina
doneminde de devam etmistir (Altun, 2019; Choi ve Lewallen, 2018).

Sik kullamilan #evdekal etiketinin (#stayathome) toplumda baskalarina karsi duyarlilik ve iyimser
cagrisim yapmasi agisindan umut verici oldugu soylenebilir. Igerik analizi ¢caligmasi, sosyal medyanin
aile hayatina entegre oldugunu ve keyifli is birligi i¢in umut verici olabilecegini gostermektedir.

Cocuklarin yiizleri anababalar1 tarafindan sosyal medyada gerceklestirilen paylasimlarda ¢ogunlukla
erisebilirdir. Paylagimlarin agirlikli olarak okul 6ncesi donemdeki ¢ocuklarin anababalari tarafindan
yapildig1 da g6z oniinde bulunduruldugunda, bu durum ¢ocuklarin mahremiyetine iligkin bir endise
yaratabilir. Bu nedenle, ebeveynlerin bu tiir kavramlar hakkinda farkindalik kazanmasini saglayan
egitimler daha sonraki ¢aligmalar kapsamindaki 6nemli uygulamalara kaynaklik edebilir (Blum-Ross ve
Livingstone, 2017).
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